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SAYILARLA SOSYAL MEDYA 2022 Grehore

4’7 milyar k|§| * Dinyada sosyal medya kullanan sayisi
2 saat 27 dakika * Glinde ortalama sosyal medyaya ayrilan zaman

173 milyar dolar * 2022 yili tahmini sosyal medya reklam harcamasi

%50 * Instagram Story’den sonra sirket web sayfasini ziyaret edenlerin orani

19’6 saat * Facebook’ta bir ayda gegirilen zaman

%70 * Twitter’i kullanan erkeklerin orani
694.000 saat * YouTube’da bir dakikada izlenen video stresi

25,7 milygn * Ocak 2022’de indirilen TikTok uygulamasi
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OVERVIEW OF SOCIAL MEDIA USE

HEADLINES FOR SOCIAL MEDIA ADOPTION AND USE (NOTE USERS MAY NOT REPRESENT UNIGUE INDIVIDUALS) —r
GERMANY
NUMBER OF SOCIAL YEAR-ON-YEAR CHANGE AVERAGE DAILY TIME SPFENT ~ YEAR-ON-YEAR CHANGE INTIME  AVERAGE NUMBER OF SOCIAL
MEDIA USERS IN SOCIAL MEDIA USERS USING SOCIAL MEDIA SPENT USING SOCIALMEDIA  PLATFORMS USED EACH MONTH

72.60 +10.0% 1H 29M +6.0% 5.3

MILLUON +6.6 MILLON +5 MINS
SOCIAL MEDIA USERS SOCIAL MEDIA USERS SOCIAL MEDIA USERS FEMALE SOCIAL MEDIA USERS MALE SOCIAL MEDIA USERS
vs. TOTAL POPULATION vs. POPULATION AGE 13+ vs. TOTAL INTERNET USERS vs. TOTAL SOCIALMEDIAUSERS ~ vs. TOTAL SOCIAL MEDIA USERS

86.5% 98.7% 93.1% 50.6% 49.4%
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MAIN REASONS FOR USING SOCIAL MEDIA

PRIMARY REASONS WHY INTERNET USERS AGED 16 TO 64 USE SOCIAL MEDIA PLATFORMS ==

KEEPING IN TOUCH WITH FRIENDS AND FAMILY 45.3%

READING NEWS STORIES

FINDING CONTENT 25.5%

LOOKING FOR THINGS TO DO ORBUY

180y
3%
77
2%
7
UK

W2

1285

E-TI 123%
109

°m TR oy o WHCOM R R 5TA are @Hootsuite'

are,
social

ane




ALMANYA'DA SOSYAL MEDYA KULLANIMI - 111 G“‘e ane

MOST-USED SOCIAL MEDIA PLATFORMS

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO USE EACH PLATFORM EACH MONTH |

83.6%

60.7%

53.9%

35.6%
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FACEBOOK

71.43%

YEAR-ON-YEAR CHANGE
+7.0% (+470 BPS)

REDDIT

2.07%

YEAR-ON-YEAR CHANGE
+187.5% (+135 BPS)

°m» ol NOTES:

TWITTER

5.27%

YEAR-ON-YEAR CHANGE
-22.5% (-153 BPS)

TUMBLR

5.23%

YEAR-ON-YEAR CHANGE

+647.1% (+453 BPS)

PINTEREST

7.84%

YEAR-ON-YEAR CHANGE

-579% (<1077 BPS)

UNKEDIN

0.50%

YEAR-ON-YEAR CHANGE
+11.1% (+5 BPS)

WEB TRAFFIC REFERRALS FROM SOCIAL MEDIA

SHARE OF WEB TRAFFIC ARRIVING ON THRD-PARTY WEBSITES VIA CLICKS OR TAPS ON LINKS PUBLISHED IN SOCIAL MEDIA PLATFORMS (ANY DEVICE) ==

INSTAGRAM

4.28%

YEAR-ON-YEAR CHANGE
+133.9% (+245 BPS)

VKONTAKTE

0.13%

YEAR-ON-YEAR CHANGE
+62.5% (+5 BPS)

GERMANY

YOUTUBE

3.03%

YEAR-ON-YEAR CHANGE
-24.1% (-96 BPS)

OTHER

0.23%

YEAR-ON-YEAR CHANGE
+130.0% (+13 BPS)
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TRENDLER

TIKTOK ve KISA VIDEOLAR

ARTIRILMIS GERCEKLIK ILE GELISEN ETKILESIM

SIRKET BUNYESINDE YAYGINLASAN SOSYAL MEDYA EKIPLERI

SOSYAL MEDYA REKLAMLARINA YONELIS

B2B SIRKETLERININ TWITTER VE INSTAGRAM’DA ARTAN REKLAM HARCAMALARI
GUCLU INFLUENCER iS BIiRLIKLERIYLE GUVEN ARTISI

SOCIAL SELLING ONEM KAZANIYOR

SOSYAL MEDYA ICERIKLERIi MUSTERI GEREKSINIMLERINE DAHA FAZLA ODAKLANIYOR
KULLANICILARIN YARATTIKLARI iCERIKLER BELIRLEYiCi OLMAYA BASLIYOR
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Kaynak:hupspot.com



Qne

Memed Karamustafa
Michaelstr. 18
53111 Bonn

www.contenthane.com

0173-2406058
info@contenthane.com
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